
1www.sempo.org Search Engine Marketing Professional Organization

SEMPO’s Sponsors & Donor

Platinum Sponsor

(Donor)

http://www.mediapost.com/home/


2www.sempo.org Search Engine Marketing Professional Organization

State of Search - Asia
Presented by:

 

Motoko Hunt, David Temple and Vivek Bhargava



3www.sempo.org Search Engine Marketing Professional Organization

State of Search -
 

Asia

■
 

Leading Markets in Asia
□

 
China, Japan, Korea

■
 

Emerging Markets in Asia
□

 
Philippines, Thailand, Indonesia, Vietnam, Malaysia

■
 

Off Shore Markets in Asia
□

 
Using Offshore Markets to Gain a Competitive Advantage
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Leading Markets in Asia -
 

China

■
 

Stats
□

 
298million Internet users

□
 

22.4% penetration rate
□

 
E-commerce: CNY1.9tril 
in 2008

■
 

Language
□

 
Chinese –

 
Simplified 

and Traditional
■

 
Engines
□

 
Baidu

 
–

 
40%

□
 

Google China –
 

18%

■
 

PPC
□

 
Baidu

□
 

Google
■

 
Social Media
□

 
Oak Pacific Interactive
▪

 

Xiaonei
▪

 

Mop
▪

 

Donews

■
 

Others
□

 
Taobao

 
–

 
CtoC

□
 

30mil mobile web users
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Leading Markets in Asia -
 

Japan

■
 

Stats
□

 
94million Internet users

□
 

73.8% penetration rate
□

 
E-commerce: JPY5.3tril 
in 2007

■
 

Language
□

 
Japanese –

 
Use 4 sets 

of characters & letters
■

 
Engines
□

 
Yahoo Japan –

 
52%

□
 

Google Japan –
 

40%

■
 

PPC
□

 
Overture

□
 

Google
□

 
X-Listing

□
 

J-Listing
■

 
Social Media
□

 
mixi

□
 

GREE
■

 
Others
□

 
75mil mobile web users

□
 

Rakuten/Yahoo Shopping
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Leading Markets in Asia -
 

Korea

■
 

Stats
□

 
36.8million Internet 
users

□
 

76% penetration rate
□

 
E-commerce: KRW18tril 
in 2008

■
 

Language
□

 
Korean

■
 

Engines
□

 
Never –

 
77%

□
 

Daum
 

–
 

11%

■
 

PPC
□

 
Overture

□
 

Google
□

 
Never

□
 

Daum
■

 
Social Media
□

 
Cyworld
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Leading Markets in Asia -
 

China

■
 

Baidu

Search Engine Marketing Professional Organization

Paid ad

Organic
result

Annual
Contract

ads
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Leading Markets in Asia -
 

Japan

■
 

Japan
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Paid ads
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Leading Markets in Asia

■
 

Korea

Search Engine Marketing Professional Organization

Ads

“Dictionary
Local

Shopping
DVD
Book
Video
News
Web

Image…”
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Leading Markets in Asia

■
 

Consider these:

□

 
Do not translate web site and page content. Localize it.

□

 
Conduct the keyword research in each market instead of translating 
the keyword list used in home market.

□

 
Work with local offices, representatives, or market professionals to 
adopt the market trend and to understand the searcher behavior 
unique to each market.
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Emerging Markets in Asia
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Emerging Markets in Asia -
 

Philippines

■
 

Stats
□

 
14 million Internet users

□
 

14.6% penetration rate
■

 
Language
□

 
English

□
 

Tagalog
■

 
Engines
□

 
Yahoo –

 
85%

□
 

Google –
 

10%

■
 

PPC
□

 
Yahoo

□
 

Google
■

 
Social Media
□

 
Friendster

□
 

Multiply
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■
 

Stats
□

 
13.4 million Internet 
users

□
 

20.5% penetration rate
■

 
Language
□

 
Thai

□
 

English
■

 
Engines
□

 
Google –

 
80%

□
 

Yahoo –
 

10%

■
 

PPC
□

 
Yahoo

□
 

Google
■

 
Social Media
□

 
Hi-5

□
 

Facebook
□

 
Sanook

□
 

Kapook
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Emerging Markets in Asia -
 

Thailand
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Emerging Markets in Asia -
 

Indonesia

■
 

Stats
□

 
25 million Internet users

□
 

10.5% penetration rate
■

 
Language
□

 
English

□
 

Bahasa
 

Indonesia
■

 
Engines
□

 
Google –

 
80%

□
 

Yahoo –
 

10%

■
 

PPC
□

 
Yahoo

□
 

Google

■
 

Social Media
□

 
Friendster

□
 

Multiply
□

 
Facebook
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■
 

Stats
□

 
20.8 million Internet 
users

□
 

24.2% penetration rate
■

 
Language
□

 
Vietnamese

■
 

Engines
□

 
Google –

 
90%

■
 

PPC
□

 
Google

■
 

Social Media
□

 
Yahoo! 360

□
 

Cyworld
 

Vietnam
□

 
Yeah 1

□
 

Friendster
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Emerging Markets in Asia -
 

Vietnam
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Emerging Markets in Asia -
 

Malaysia 

■
 

Stats
□

 
15.8 million Internet 
users

□
 

62.8% penetration rate
■

 
Language
□

 
English

□
 

Bahasa
 

Malay
■

 
Engines
□

 
Google –

 
51%

□
 

Yahoo –
 

25%

■
 

PPC
□

 
Google

□
 

Yahoo
■

 
Social Media
□

 
Friendster

 
(Bahasa

 Malay)
□

 
Facebook

□
 

Myspace
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Emerging Markets in Asia

■
 

Consider these:

□

 
There are more than 88 million Internet users in the emerging 
markets, many that use English.

□

 
Having the same content on sites with different ccTLD’s

 

is not 
considered duplicate content according to both Yahoo and Google!

□

 
If possible, break into the markets with English first and then

 

localize 
your content into the markets that prefer to use their native language.
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Benefits of Offshore

■
 

Cost Savings

■
 

Scalability

■
 

Flexibility
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Benefits of Offshore

■
 

Focus on Core

■
 

Increasing Revenues

■
 

Retention of Team
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Resolving Challenges in Offshore!

■
 

Buy in from the team

■
 

Culture 

■
 

Process

Search Engine Marketing Professional Organization
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Resolving Challenges in Offshore!

■
 

Point of contact from accountability point of 
view

■
 

Training 

■
 

Constant Feedback

Search Engine Marketing Professional Organization
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Selecting a Offshore Partner

■
 

Experience

■
 

Focus

■
 

Infrastructure

■
 

References
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Speakers Info

■
 

Motoko Hunt, Chairman, SEMPO Asia
□

 
President, Japanese Search Marketing Strategist, AJPR

□

 
www.ajpr.com

■
 

David Temple, Chairman, SEMPO Singapore
□

 
Regional Head of Search, Ogilvy Asia/Pacific, Singapore 

□

 
www.ogilvy.com

■
 

Vivek
 

Bhargava, Chairman, SEMPO India
□

 
Managing Director, Communicate 2

□

 
www.communicate2.com
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Join SEMPO today 
at 

www.SEMPO.org

SEMPO, Inc.
401 Edgewater Place, Suite 600
Wakefield, Massachusetts 01880
+1 781.876.8866
info@sempo.org

Question and Answer

mailto:info@sempo.org
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